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Principles of targeting topics/audiences

1. Know the audience

· Ask for writers guidelines from publications (often online but hidden)

· READ the publications you want to write for.

· Read the ADVERTISEMENTS in the publication. Advertisers know the audience, and you can learn a lot by studying the ads.

· Write a “character sketch” of a person you are writing for. Cut out a picture from a magazine or ad that reminds you of that person. Post it on your monitor while you write.

2. Write to the audience’s level and in its language

· Study the publication to discover audience education level, language preferences, word usage, style.

· How do they like their information organized? Seniors like it easy-to-understand. Business people like it very direct. Teens don’t mind if it’s a bit chaotic, etc.

· Study the openings and endings of articles in the magazines you want to write for. Do they like personal stories? Surprise endings? Sidebars?

3. Look for new angles for old topics.

· The same topics come up over and over – you just need a fresh approach.

· Holidays are chronic, continuous, and challenging. Editors LOVE a writer who can surprise them with something for holidays (in a good way.)

· Use a calendar to plot out your writing year, and back up your submissions 6 months before holidays.

Where to get ideas

· Ideas are everywhere – develop a writing mindset so you’re always looking.

· WRITE DOWN ideas – you won’t remember it. Keep note pads ALL OVER.

· Read articles proactively – if the author missed something you were waiting for her to say, go write the article she didn’t write and send it to a competitor.

· Do online searches by keyword when you’re stumped for ideas. Let yourself roam, but set a timer.

· Clip art is a good idea-starter. Page through art and look for good ideas. Get a good clip art program like Big Box of Art that comes with a search engine.

· The audience that’s easiest to write for is just like YOU. You already know the target audience. Study your favorites and write some queries.

· Look for fun ways to communicate information – sidebars, quizzes, trivia, checklists.

· An idea from another CCWC speaker – write when the season has you in the mood, then put the notes away until next year. Have a calendar or file folder going for next year all during this year.

