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Quick bio

· Graduated with a degree in journalism from Northern Illinois University

· First job out of college was in the production department of a Christian publisher.

· Have worked for Advertising and PR firms

· Spent 13 years working as PR director for a grocery chain in Arizona

· Went freelance in 2000.

· Current clients include my mother’s trade magazine for drycleaners in Canada, other drycleaning related clients, plus local clients who need writing. Also have moved into editing other people’s books, and just finished one on contract with a publishing house.

· Wrote my first novel and it was published in 2006 through Cook Communications. Currently working on a non-fiction book.

· I get up in the morning and turn on my computer and go online. I am on and offline throughout the day and the evening, then check around online just before I shut off the computer late at night. I live online. I could not do my job without the internet and the access it gives me to sources/info.

Purpose of this workshop

· To help you understand a bit more about what’s available online

· To give you tools so you can find what you need

· To encourage a sense of wonder and discovery in you – there’s so much out there! Go enjoy it.

The Internet – Where do you start???

· The Internet is the physical structure, made up of computers linked together to share information. The World Wide Web is the content, the actual information and websites. The two terms are often used interchangeably, but there is a difference. Forgive me for using Internet.

· Not going to give you a history of the internet. You can read about that on your own.

· As of Thursday, May 6, 2010 there were an estimated 21.13 Billion pages on the Indexed Web. The Web is doubling approximately every 5 years.

· A little over 25% of the people on earth are Internet users – that’s about 1.8 billion people. To put that in perspective, another 25% of the population has never made or received a telephone call in their lives.

Tools

This workshop is called Internet Gold – Mining the Internet for What You Need. Like any other miners, we need tools in order to dig out the gold. There are three main types of tools that can help you get at the information you need. But before we get to that, what kinds of information do you go looking for?

· Facts and figures

· Instructions and how-to information

· People who know what you need to know (interview sources)

· Publishers who need what you have written (outlets)

· What else?

Three Main Mining Tools

Search Engines

· Search Engines are software programs that enable you to put in terms or phrases and click a button to have the program go search its own databases to find sites that might have what you need.

· They have their own idea of how to list the pages. For instance, PageRankings in Google – do you know what that means? It does NOT mean the number of times a page is called up. The ranking system was actually named for Larry Page, one of the founders of Google. The system combines link popularity with text-matching, giving you what it hopes is the most relevant first.

· Different search engines use their own criteria for producing results, and those results are dependent upon what is in the engine’s database.


Spiders – These are programs that scour the Web looking for terms to index in their databases. They also follow links to other sites, and draw those pieces into their databases, as well. They go through as much of the Web as possible on a regular basis, and are continually adding to the Search Engine’s database.


MetaSearches – These are Search Engines that search lots of search engines simultaneously. While they are generally good at producing lots of results, their ability to focus in on what you want can be hampered by the breadth of their search.

Directories

· Human-compiled lists of associated links. You have probably clicked on Directories without realizing it. For instance, if you go to Yahoo and see headings down one side like Sports, Business, Movies, etc., those are Directories. People behind the scenes have put links behind those listings that are all related to the category heading. These are good for starting points, and to get a quick grasp of a subject.

Forums, Discussion Groups and Blogs

· The interactive side of the Internet. This is where anybody online can chime in and post things – either as a stand-alone item like a blog, or in response to other posters on forums and discussion groups. There can be interesting information gleaned from these sources, but it must be backed up with hard facts because anybody can post anything. And just because several people say it, it isn’t necessarily true.

· Also use to connect to other writers

· Use to connect to sources for your writing

· Use for personal enrichment and ministry

Standard Searches

· What do YOU use?

· My immediate default search engine is Google, because it’s what I have set as my opening page on my computer. It’s uncluttered, fast, and has the biggest database of all the engines out there. Because it’s popular, I’ll focus a bit more attention on it than others, but never confine yourself to one search engine. When we get to the handouts, you’ll see I’ve given you dozens to try.


How to search

· The most common search is to just put in a word or phrase, or a couple of words and say “go”. This can be fruitful... or frustrating. For instance, put in “Rogers” and you’ll get references to Ginger, Mr. Rogers, the pal of Hammerstein, Roy and his horse Trigger, Rogers Arkansas, Rogers Minnesota, Rogers Chocolates, Kenney Rogers, Will Rogers, preacher Adrian Rogers and much more – in fact, on Google alone you’ll have over 70 million hits.. You’ve then got to weed through all that noise to find what you really want.
Take it up a notch

· Advanced Search – Have you ever noticed in Google and most of the other good search engines this little link near the search box called “Advanced Search”? Have you clicked it? Don’t be intimidated by it. Go in there and look around. Generally, it’s a nice interface screen that launches Boolean searches to narrow down your search.

· Boolean Logic – This is a system that boils down to three critical words: AND, OR and NOT. It is incredible how much more precise your search can be if you just use those three little words (or the symbols that make them work). Let me illustrate.
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Put in “Civil War” AND “American” – you’ll get sites all about the American Civil War. You will NOT, however, get sites about the Spanish Civil War, or civil wars anywhere else. Immediately you’ve cut out a lot of clutter.
· Put in “Civil War” OR “America” – you’ll get everything on the Civil Wars the world over AND everything on America. This is too broad a search to do any good. So, to use a different example, consider “Peanut Butter” OR “Jelly”. This would give you sites with one or the other, but not necessarily both.
· Put in “Civil War” NOT “America” – you’ll get all the sites about civil wars that took place outside the US.
· Boolean Logic also allows nested terms, and that’s hard to explain in the time we have. I’ve given you a link on your handout regarding it. It goes to the Library of Congress website, and is a page specifically explaining Boolean Logic and how to phrase searches. 

Google cache and “I Feel Lucky”

· Two other features in Google are “Google Cache” and the “I Feel Lucky” button. Have you tried either of these?
· Google Cache is OLDER versions of a website you’re trying to access. Sometimes a company goes out of business, or they drop their website. Sometimes the current version doesn’t have something you KNOW you saw on it before. That’s where Google Cache comes in. By clicking it, you are going to an older version of the site. (This can also be great if you messed up your own website and need to access the source code again!)
· I Feel Lucky button is Google’s way of saying they’re so confident they can give you exactly what you want, they’ll just take you to the first site on their list of replies to your query. Punch it every so often just for fun to see where you go.
Beyond Standard

· The Invisible Web – Despite the fact that there are billions of pages out there, there’s a whole side of the Web that is hidden. It’s called the Invisible Web, and it’s a treasure trove. It’s a vast repository of information the regular search engines like Google don’t have access to. It includes databases, reports, statistics, and a lot more.

· It is invisible because these areas are blocked from the spiders that continually comb through the rest of the Web in order to index things for their search engines. These are not lesser parts of the Web, just not indexed in the same way. What’s hidden? Entire university libraries, government libraries, government agencies, educational resources, and a lot more.

· You get to these pages through search engines, but ones specifically searching the invisible web. We’re going to talk about some of those in a few minutes as we go through the handouts. The list of these gateways to the Invisible Web alone could be worth your time in this class.

Handouts


How to stay safer while surfing


Google Tips and Tricks


Search Engines Galore!

Where do you go from here?

· Keep track of what works – on paper. Writer’s Little @ Directory is my way to do that. You’ll develop your own tools.

· Specific questions about searches? – Let’s pool our knowledge

